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INPUT.

RETAIL. WAREHOUSE. SOLUTIONS.

Our story began in 2010: a young, enthusiastic team with the goal of
securing a place in retail shops and a warehouse fitting business.

Fully committed to our mission, we worked hard and gathered experience.
We made every effort to choose the best suppliers and most reliable
partners. With them and our clients, we entered the world where we are
firmly positioned and recognised. Today, we are exactly where we wanted
to be: surrounded by great partners and satisfied customers.

The network we created is growing and adapting to the demands of clients,
industries, and the times we live in.

Ourteam consists of professionals with expertise in every aspect of furnishing
retail establishments and warehouse spaces. Together, they cover the entire
process, customising it for each partner.
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COMING TO LIFE

Our vision is to be clients' first choice for comprehensive solutions and
support in projecting and fitting retail and warehouse spaces in Serbia and
the region. We understand the collaboration with foreign and domestic
partners is the key to our success. It allows us to offer the best possible
service, from the initial idea to the materialisation of the concept, with the
optimal price and logistics and a fast and efficient assembly.
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THE SUCCESS OF OUR CLIENTS IS OUR SUCCESS.
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® Basic W Napredne % Smart

Follow the symbols in the catalogue and discover all the

characteristics of our products. Scan the QR codes for details.

RETAIL. WAREHOUSE. SOLUTIONS.

RETAIL | A comprehensive assortment of equipment for your retail stores.
Hi-quality fitting products enable you to choose between multiple ideas
and concepts for interior design and custom made design segments.

WAREHOUSE | Warehouse design and fitting. We provide solutions for all
types of spaces - from functional logistic centres to smaller warehouses.
The features of our warehouse solutions are quality, reliability and
modularity.

SOLUTIONS | A full range of solutions for retail and warehouses. Our team
is ready to offer complete solutions from the draft, design, delivery and
assembly to maintenance and service of the equipment. We permanently
follow the trends and bring innovations to our market, thus stimulating the
growth of our industry.



OUR ENTRANCE SYSTEMS SOLUTIONS PROVIDE
MAXIMUM SAFETY AND REDUCTION OF INCIDENTS
AND THEFTS.

In our operations, we observe all parts of the process from the consumer perspective. Guided by this
principle, we create tailor-made solutions for our partners. In the entrance area, the most frequent
one, this means a smooth, unhindered flow of customers. The principles that guide us are aesthetics,
safety and security. We use technologies and products that help us achieve the highest standards.

ITAB entrance solutions are available in several versions and price ranges so they can fit into all sales
formats and budgets. Today we see them in markets all over Europe and the world. Our offer consists
of automatic and mechanical gates, barrier fences, theft protection sensor systems, and visitor
counters, able to create an optimal customer path and improve the flow of clients.




» #AUTOMATIC ENTRANCE SYSTEMS

EASYGATE E“ﬁ?

A unique design of pillars assures back-to-back gate Elg'l-h-
assembly adaptable to your needs. e

@ LED DIRECTION INDICATOR

Red and green
direction indicator

@ EASY BACK-TO-BACK SETTING

Upright cross-section secures
back to back setting

» #AUTOMATIC ENTRANCE SYSTEMS
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Scan master barcode/QR reader provides high security and OfES=
increases protection of self-service cashier solutions (SCO). ha

B VARIETY OF GATE
ARM TYPES

1. standard
. diagonal
. glass

* SCAN MASTER

The exit from the store is possible only
with the receipt with a valid barcode

® VARIETY OF COLOURS

Powder coating in colour based on clients'

P

100% ECONOMIC

Easy, simple, flexible assembly

DESCRIPTION

® Manual alarm reset

® Opening angle 0°-90°

® Change the opening direction with our service
® Adjustable panic alarm

® Synchronisation via GateCOM interface

® Multiple opening modes

® Asymmetric orientation
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""" DIMENSIONS (mm)
i Height: 1122 x fi 133,6

Gate arm max 1086,4

® Integrated connections for barrier pipes

® Connection to the fire alarm control panel option
® Cleaning mode

® Back-to-back setting

® Power supply from the ceiling option

H CHILD SAFE

Security system for children.

The sensor will prevent the
unwanted closure of the entrance
in the vicinity of children.

BEST-SELLER

Easy transformation to a modern digital solution

~— DESCRIPTION

DIMENSIONS (mm)
 Height: 117 x fi 120
Gate arm length 600-1100

B Automatic alarm reset

B Degree operation 0°-180°

B Changing the direction of the opening with the help
of a switch (without service)

® Adjustable panic alarm

® Synchronisation via GateCOM interface

® Multiple opening modes

W Soft stop in the last 10°

@ Connection to the fire alarm control panel option
® Cleaning mode

@ Back-to-back setup with one barrier tube

@ Possibility of power supply from the ceiling

B Child safety sensor

* Integration with SCO (self-service checkouts)

» # ENTRANCE SYSTEMS



» #ADVANCED ENTRANCE SYSTEMS

SIGMAGATE

The most advanced solution in the category of entrance systems.
A sliding door mechanism is a space saver, making this entrance
extremely functional. With a full spectrum of accessories, it can be
integrated with modern self-checkout systems.

* SCANNER

Built-in scanner (optional)
provides maximum
security.

B SPACE SAVER

A sliding door
mechanism provides
maximum space usage

©® FINISHING

m LED LIGHTING Stainless steel and
choice of colour.

Choose the colour of
lights and make the
most of the experience

DIMENSIONS (mm) The minimum distance

: H?ight 1105 from the lateral obstacle
Width: 2030 is 70 cm for the access to

THE ULTIMATE DESIGN Depth: 200 the key
A top-notch design and multiple options

=

&"

LA

% SCO operation mode ® Possibility of connecting to an alarm system

e e PR

® Radar and PEC motion sensors * LAN connection

* SCAN master — a powerful barcode QR scanner @ Panic open function

—

B Adjustable opening and closing time * Possibility of integration with the SESAME system

B Stand-alone or POS integration ® Open mode for cleaning or entering goods



» #MECHANIC ENTRANCE SYSTEMS

THE GATE

A solution designed to offer transparent and simple customer flow

without excessive security requirements.

® DURABLE MECHANISM

Arm carrying mechanism
provides unlimited number
of openings 0°-180°

® SMALLER UPRIGHT DIAMETER

Upright diameter of 60 mm
fits perfectly into the barrier
system, becoming a space saver.

FUNCTIONAL

® QUICK ASSEMBLY, ANYWHERE

The absence of electronic parts allows
assembly in any place.

"' DIMENSIONS (mm)
! Height: 1075 x fi 60

Arm length max 1100

The economic, optimal, reliable organiser of the entry-exit zone.

DESCRIPTION

® Manual reset of the panic option

® Opening angle 0°-180°

® Automatic panic reset

@ Options of one-way and two-way system

@ Bidirectional gate assembly option
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@ Possibility of opening the gate in specific security

situations

® Easy assembly in any space (without a power supply)

#MECHANIC ENTRANCE SYSTEMS

ROTATING GATE @ﬁ‘; )
=
When it comes to mechanical entrance systems, rotating gate is a ;b-"

definitive solution and one of the first choices. Compared to Gate,
it provides higher security and transparent customer flow.

® OPTIMAL PASS

Only one person is allowed to
pass in one moment.

® ONE WAY GATE

The rotating gate controls

the customers flow only in the b
desired direction, increasing
security and theft prevention.

MAXIMUM SECURITY, OPTIMAL PRICE

Increase security with minimum investment

DESCRIPTION

@ Bidirectional rotation
@ Change the opening direction (our service)
® Easy opening (passage 1200-1300mm) expands the

passage for the entry of goods or panic situations

0
“l EMJ

® CART SPACE

Three dimensions
v 1000/1500/2000 mm

DIMENSIONS (mm)
(cart space excluded)
Height: 1075/1250
Width: 1331

Upright diameter: fi 60

® The safest solution in the category of

mechanical entrances.

17
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» #BARRIERS

v

An easy and quick assembly provides efficient and controlled
consumer flow and/or more space for additional equipment, such
as shopping carts and baskets.

® CHROME OR RAL

Available in chrome or
powder coating finishing

@ BARRIER PIPES

Available in dimensions 920-
2420 mm. Tailored systems
to the exact specifications of
your project.

&

® STUB

® DECORATIVE POSTS @

Round or rectangular
decorative column posts.

oo

Column height 1080 mm
Diameter 48 ili 60 mm

FLEXIBILITY
High modularity

o
| IN TIP

Make your own combination and assemble a structure
that will optimise and decorate the entrance. This
will increase the user experience and the aesthetic
impression for your customers!

18

ELEGANCE

#BARRIERS «

E S E i

EligirE

When it is necessary to create a separated area with high aesthetic "':Fﬁ,ll;"j

standards, temporarily or permanently, Elegance modular system
of barrier fences is the right solution.

B VERTICAL MODULE
ARRANGEMENT

Different poles heights
provide for vertical
arrangement, height
1080/1900/2500 mm

m ENTRANCE SYSTEMS

® MODULES WIDTH

500/800/1000/1200 mm

THE PERFECT LOOK

Simple setting of vertical barriers.

v/
N .

Z@:
l IN TIP
Wood filling

for elegance
and warmth.

”

Wood, glass, wire or
without filling — it depends
on the aestetics standards
you are setting.

Having a dilemma? Our
designers will help you.

v/
.

N
r@\

IN TIP I

Chrome or powder-coated batten in
RAL to your liking is making machine
cleaning of the space easier and
more comfortable, protecting the store
equipment and fixtures from impact
damage caused by shopping carts.

19
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» #BUMPERS

BUMPER SYSTEMS S
R

When your store is fitted the way you want, it is necessary to protect I*'E.ﬁi
your investment. Shock-absorbing bumpers are designed to keep
your stores and fixtures looking good and protect your inventory.

@ PIPE BUMPER

Easy assembly on the wall

or pavement with limitless
combinations of lengths and
structure. Stainless steel for
both internal and external use.

|
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® BUMPER SYSTEMS FITTING ‘ A

Corner sections, joining spigots, guides and
end caps are completely separated and
modular. This system solution makes
assembly and maintenance easy.

E._

PROTECTING YOUR ASSETS, LOOKING CLEAN AND MODERN

For perfect space organisation.

The most common use of bumper systems is in
the organisation of cart and trolley sections. They
are efficient in preventing damage of the walls
and inventory in the area they are installed in.

20

BUMPERS

It is often required to protect the assets or part of the interior from

unwanted contact or damages. The bumpers are a great choice for

this.

® PVC CORNER BUMPERS O

Available in three colours
and dimensions
Height: 300/450/600 mm

#BUMPERS <«

® CORNER PROTECTION

Efficient, optimal solution
for assets and inventory
protection. Available in
chrome, zinc or RAL.
Height: 600 mm, steel
thickness 5 mm.

ELEGANCE AND SECURITY

Keeps your investment safe.

Cooling systems are
expensive and delicate. Do
your best to protect them!

Yy

~ -
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| IN TIP

Angles can become a painful
obstacle for your customers.
Make them visible and safe.

21
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SESAME SOLUTION

A system improving the customer experience during exit
processes in self-checkout areas. The Sesame sensor verifies
movement inside the checkout area and tracks each consumer
from the validated payment at the self-checkout counter (SCO).

ADVANCED SELF-CHECKOUT SYSTEM

x50

Surveils up to 50 SCO The ceiling sensor
in one area (option of surveils up to .
more separate areas) 200 customers

simultaneously.

Recommended ceiling Simple integration to the
height from 3 to 15 existing POS system

metres. The sensor
covers up to 64 m2

~— FEATURES

% Consumers no longer need to scan the receipt to
validate exit.

% The system verifies and allows exit only to paying
customers

* Communicates with AlphaGate and SigmaGate
% Can be integrated into any POS system

* Maximum security
% Increases theft security and removes friction in the
SCO area

* Alarm system for the cases of exit without the bill

22

#A SECURE SCO SOLUTION

#REDUCING RISK OF LOSSES

#ELEGANT

#MODERN

23



IQM - IN QUEUE MERCHANDISE

Increase impulse sales in the checkout area and secure E' =
return of investment within a year

N

o

#SALES INCREASE

#STOCK OPTIMISATION
#QUICK RETURN OF INVESTMENT

#FA,L,B '_I'FRIJ.EATMENT OF CUSTOMERS

~—— FEATURES
* Completely tailor-made — a series of elements % Increases customer satisfaction — optimising the
optimising the queue based on your needs buyers’ moving makes the way of arriving at the
% Queuing time becomes shopping time — the checkout fairer and quicker.

customer queuing is still a customer. IQM system

increases the turnover through impulse sales

24

QUEUE MANAGEMENT SOLUTIONS CAN REDUCE WAITING

TIMES AND CUSTOMERS CHURN MORE THAN 95%

We analysed the example of a retailer with a chain of 20 stores. Customers irritated by

long queues and monotonous waiting leave the store without getting their purchase done,
leaving the basket with the merchandise. If per one week, 250 customers change their idea

about shopping, the retailer is left without 78.000 euro per year.

REASON ENOUGH TO RETHINK YOUR APPROACH TO THE CHECKOUT AREA!

T T T LT
@) ) (&) 4

25



» #SOLUTIONS . #SOLUTIONSI| «

QUEUE MANAGEMENT SOLUTIONS

Our virtual queue organisation systems are robust and easy to
implement and use. We provide hardware for ticket printing and the
possibility of using a mobile phone without needing to install the app.

QUEUE ORGANISATION

e Jx dusugenpat

e/ otk frémvexD

YV, 1 | 21| dinoliewt
llll e Service “ﬁ\ ]

/ Centralised
o Feedback monitoring

——
.
Virtual cards Queue . ‘
F -

e o

Service area L—— -
ooy oo —4

( ] — e’

ﬁ &a. [ Client
( ) service

Tickets “

ITAB QUEUE MANAGEMENT

} B Reduces queuing time
% Provides a transparent queuing time for a customer

at the digital displays in the store and on the mobile B Setting the screen to customer's liking

phone through notifications B Additional marketing video communication channel
B Possibility of scheduling a time slot for the service B Stand-alone or integrated with POS or digital
on multiple product categories signage systems.

26
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#TAILOR-MADE SHELVING SYSTEMS

N ‘ ; ; #SHELVING SYSTEMS ACCESSORIES

#SPECIALISED SHELVING SYSTEMS
SYSTEMS g,

#HEAVY-DUTY SHELVING SYSTEMS
#PALLET RACKS SYSTEMS WITH INTEGRATION

Shelving systems are a crucial part of every project. They represent the major part of interior
space, shaping it and creating a pleasant environment for shopping. Around them, most part of
interactions with customers is going on.

From investors' point of view, shelving systems have to meet the criteria of endurance, modularity,
adaptability and quick assembly, with high aesthetic standards for the display of the assortment in
the most convenient and attractive way for the customer.

INPUT aims to achieve all of these criteria and the latest trends, offering shelving systems solutions
applicable in all kinds of retail stores.



» #CLASSIC SHELVING SYSTEMS #CLASSIC SHELVING SYSTEMS

P25 SHELVING SYSTEM @,_,E"'E,EE' COMMON PARTS OF P25 SYSTEM

ot e
Fine adjustments of the vertical shelves and EVO middle back are some r@;;
of the advantages of this system. One of the most elegant systems on i
the market, with exceptional performance and functionality.
0
| INTIP I
UPRIGHT [ BACKPANEL
® SYSTEM 10 kd
Perforation pitch of 25 mm for a T
A thin shelf of only 10 mm has been finer vertical distribution of r
developed for this system. This is shelves and maximum display
how we increase the possibility space utilisation > 1
@ EVO UP MIDDLE BACKPANEL of vertical compreSS|‘on of the ¥
= displayed merchandise. " _
Possible setting of the system g [ = ime L] e
with just one backpanel H ™ + DIMENSIONS (mm) . 3 ;
- ! Height: 1350/1500/1650/ : SEECEr e
ﬁ 1800/1950/2100/2250/ O S i ——
';- 2400/2550/2700/2850/3000  “* 5
! ' ® 1 MEDIUM
;" 2 ® 2 DECORATIVE (PERFORATION)
_— B 3 STANDARD
i 3 m 4 WIRE
BRACKETS m 5 WOOD
® 8-10% MORE SPACE
...... DIMENSIONS (mm)
w With EvoUp backpanel and :
g System 10 shelves, it is possible ! Width: 665/1000/1250/1330
B RACK LIGHTING to display 8-10% more items
Display your products and
give them proper bright SHELF
lighting to create a good
shopping atmosphere. The | < """} DIMENSIONS (mm)
_ system we offer is easy to & Depth: 150/200/250/300/350/400/
install and flexible to set up. 450/500/550/600/650/700/750/800 1
\_ | DIMENSIONS
i Make your own setup that meets your
requirements
BASELEG e —— T
e P ks 5 e el
| ® 1 STANDARD
BACKPANEL MORE SPACE MORE PRODUCTS ’ ® 2 SYSTEM 10
| . ® 3 WIRE
0 o 5 c W 4 GLASS
eVOUP = i
190 cm 180cm T KU i DIMENSIONS (mm) i DIMENSIONS (mm)
+ Depth: 150/200/250/300/350/400/ + Width: 665/1000/1250/1330
450/500/550/600/650/700/750/800 Depth: 150/200/250/300/350/400/

450/500/550/600/650/700/800

30 31
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» #CLASSIC SHELVING SYSTEMS

P50 SHELVING SYSTEM

All the parts of P50 systems are in coated metal, created for a quick
assembly, no tools needed. An optimal display of products, great
visibility and easy reaching increase the sales!

® CHOOSE YOUR RAL

Any idea can become a reality
with the available colours

m ONE COMMON POWER SUPPLY

A secure supply system

within which the magnetic

connectors are mounted

on the backpanel, and shelf ]
lighting is being supplied with
power no matter the position
of the system

® MODULAR SYSTEM

Easy, no tools needed assembly of
the system, which can be amplified
or modified with modular elements.

® LOAD CAPACITY

Meets various load
requirements thanks to
upgraded shelves.

\_ | DIMENSIONS
i Create the setup that meets your

requirements.

|

P WALL "~ GONDOLA _ — FRONT
[ MODULE MODULE — MODULE
- —

- /O PR

#CLASSIC SHELVING SYSTEMS«

COMMON PARTS OF P50 SYSTEM

:@’_

|N?|P
UPRIGHT F—v;

By choosing the right upright height
you upgrade the vertical usage

of space. Do your best to set the
lighting so the rays of light reach the
entire height of the system.

"""} DIMENSIONS (mm)
! Height: 1100/1200/1400/1600/

1800/2100/2200/2400/
2600/2800/3000

BRACKETS

! DIMENSIONS (mm)
: Depth: 150/200/300/370/

470/570/670/770

BASELEG

| -

""" ! DIMENSIONS (mm)
! Depth: 200/300/370/470/

570/670/770

= W

T T E =

_‘9’_

| IN ?ﬂP I
BACKPANEL

When choosing the material and the
type of backpanel, think about the
items you want to display

©® 1 PERFORATION
® 2 STANDARD

m 3 WIRE

m4 WOOD

! DIMENSIONS (mm)
! Width: 665/1000/1250/1330

SHELF

@ 1 STANDARD
® 2 WIRE

@ 3 GLASS

m 4 WOOD

: DIMENSIONS (mm)

+ Width: 665/1000/1250/1330
Depth: 150/200/300/370/
470/570/670/770

33
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» # S RACK SYSTEMS

S RACK SYSTEM

By combining the modules of the classic shelf system in the base and
S elements, we created an S rack system of exceptional aesthetics
and functionality.

B S UPRIGHT

An additional upright at the front
of the system supports heavy-
weight shelves and brackets.

g

e e m wm m ew
T M

I e T T .

m S BRACKET

A bracket with a hanging
system between the classic
and S upright for a bigger load
capacity.

......

A system for maximum load capacity

’@‘ AESTHETICS AND LOAD
I Ll I CAPACITY IN THREE STEPS
1. Adding the front upright with
a cross-section 3x3 highlights the
setting of the items on the shelves
S bracket increases load capacity

3. Adding an extra shelf increases
the capacity

N

m S SHELF

By combining an S shelf and a

bracket additional 20 cm is gained.

That way, it is possible to highlight
specific items In larger spaces.

m ADDITIONAL LOAD CAPACITY

. The S bracket brings the load
capacity to 250 kg per shelf.

DIMENSIONS
 Create the setup that meets your
requirements.

S ELEMENTS

s
’@\

| INTIP

S UPRIGHT

Adding the S upright wiht a cross-
section 3X3 increases the load
capacity and makes the setting of

the items on the shelf more orderly.

! DIMENSIONS (mm)
+ Height: 2000/2600/3000

vy

N .
r@\

|N?|'|P
S BRACKET __V——

A click system bracket is lying on
both uprights, increasing the load
capacity to 30 %.

""" i DIMENSIONS (mm)
: Depth: 470/570/670/770

S KONZOLA EXTRA

Place your merchandise in the foreground.

""" | DIMENSIONS (mm)
' Depth: 200

# S RACK SYSTEMS <«

S SHELF EXTRA

Increases the depths of the classic
shelf system to 20 cm

: DIMENSIONS (mm)
i Width: 1000/1250/1330
Depth: 200

34
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» # INTEGRATED RACK SYSTEMS

INTEGRATED RACK @%%E

i
Combining a classic shelving system and light rack results in an r‘—"ﬁﬁﬁ
[m]fxn

integrated shelving system of extraordinary features.

® FRAME

Responds to all stores' product
display requirements in retail
stores and warehouses.

B INTEGRATION

Easy integration with classic
shelving structures

Ny

¥ 3
| IN TIP I

The width of one light rack module
containing a classic shelving system is

sufficient for two classic shelving modules.

The usual width of the light module is
200/250/266 cm.

B CONVENIENT AND
INCREASED STORAGE
FOR DISPLAY AND STOCKING

Element for easy
integration of classic

shelving systems into a
lite rack elements

B FUNCTIONALITY

A variety of accessories for the
display of any merchandise.
Mainly used for large formats of
DIY retail.

' DIMENSIONS
i Create the setup that meets your

requirements.

oo OB
— DRORR 0

Pay attention to storing the merchandise
(pallets of shelves) and distributing the
weight of the stock in storage space.

LITE RACK ELEMENTS

FRAME

A frame structure for extremely
heavy loads (up to 15t) and height.

: DIMENSIONS (cm)
! Depth: 60/70/80/95/115/135/155
Height: 220-550

TRAVERSE

The criteria for traverse choice are the
module's width and the filling type.

W d— -
= b= b= b=

ENE LT
I ol el el ol =
[y ey 'y ey

! DIMENSIONS

+ Width 125/133/200/250/266/
273/300

ADAPTER

Element for easy integration of classic
shelving systems into a lite rack elements

: DIMENSIONS (cm)
i U profile: 6 x 2,25
Height: 220-500

FILLING

The filling is the right solution if you are
not placing your stock on pallets.

® 1WOOD

©® 2 RACK FOR PALLETS
® 3 RACK FOR FILLING

® 4 PERFORATED

@ 5 FULL PANEL SHELF

i+ DIMENSIONS

i The decision about dimensions and filling
depends on the depth of the frame and
traverse. Make sure to hear our team's advice!

36

#INTEGRATED RACK SYSTEMS «
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» #SYSTEM 3x3 #SYSTEM 3x3 <«

3x3 SHELVING SOLUTION LL E! DISPLAY TABLE 3x3 @;}

The 3x3 system has met the requirements of flexibility, versatility and EIE-'*I- For promotional displays and actions, display table 3x3 with endless E| Iq_j'r ;
applicability in all industries. A simple transformation and setting system setting combinations. R

can bring almost any design idea to life.

TABLE 3X3
3x3 PRIME 3x3 MINI RACK :
I: I: DIMENSIONS (mm)
' Width: 500/665/800/900/1000/1250/1330
DIMENSIONS (mm) DIMENSIONS (mm)

Depth: 200/250/300/350/400/

Width: 665/1000/1250/1330 450/500/550/600

Width: 665/1000/1250/1330

Depth: 200/300/400/
450/500/ 550/600/800

Depth: 200/300/400/

Height: 300/450/600/750/900/1050/1200
450/500/550/600/800

Static or wheeled
Height: 1350/1950/2250/

2400/2550/3000

Height: 1350/1950/2250/
2400/2550/3000

No backpanel

5x5 WIRE PLUS backpanel
Wood backpanel 8 mm
No base shelf structure
LED lighting

EVO backpanel

Classic backpanel

5x5 WIRE PLUS backpanel
LED lighting

LOAD CAPACITY 700 kg LOAD CAPACITY 1300 kg

P s

|E|IH 0] Il
IIIH’_?"

— N

—fF b af -- 3 m.-l'ﬂll'-'lﬁl L g oo 1)
- W -v—-—'r!-l-.--—.

""'-:t: ol
HIGH MODULARITY

i 3 ELEMENTS [ ' : A PATENTED ASSEMBLY

l SYSTEM
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» #TAILOR-MADE SHELVING SYSTEMS

IDEAS COMING TO LIFE

INPUT — ONE PLACE FOR EVERY SOLUTION

For the result to be superb, every project phase must
be flawless. Together, we will reach theresult we aim

» #TAILOR-MADE SHELVING SYSTEMS

When we start working together, we will
listen to your needs, wishes and ideas
for fitting your retail. We will examine

— B the possibilities and begin planning,

for, depending on your needs and desires. We create

functional, completely personalised solutions with top-

notch aesthetics.
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S ——— and our designers will analyse your
facility and create blueprints and drafts.
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Each space has its features, characteristics and atmosphere.
Together, we will get the result we aim for: we will listen to your
comments and requests for modifications and create the final
solution. With respect for your brand, visual identity and specific
requirements, we will create a tailor-made solution just for you.
) We will personalise and adapt to your needs all the products you
£ will use to fit your space.

» # SHELVING SYSTEMS



» #SHELVING SYSTEMS COMPLEMENTS » #SHELVING SYSTEMS COMPLEMENTS

SHELVING SYSTEMS COMPLEMENTS E‘;ﬁ?

=
A variety of display elements, sorting and signing the products. Besides EE%
traditional elements like PVC price holders or hooks, modern elements £
like lighting for shelves or digital price holders are available.

® HOOKS FOR BLISTER PRODUCTS

Slat board

Perforated backpanel
OK holder

Wire backpanel

® COVER

@ PRICE HOLDERS

T hook
Batten 52 mm

Batten 40 mm
Self-adhesive batten
® PUSHERS @ DIVIDERS
"*HH" ﬂ"h!&'p ’
ol i, i
® SHELVING SYSTEM LIGHTING
. . @ PLINTH
A unique supply system provides
the setting of the shelf with
lighting anywhere.
® FENCES
0"
[[]]] IN TIP I
|
® WITHOUT PUSHERS * WITH PUSHERS
II Just 20% of the displayed  63% of the displayed
]} items will have the chance  items will have better
III to be purchased chance to be purchased
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SOMETHING FRESH IN OUR STORES*” #FRUIT&VEG DISPLAY «

FRUIT AND VEGETABLE DISPLAY SECTIONS
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Our extensive experience in displaying fruits and vegetables enabled us to create elements L ?_*__* —t
providing maximum visibility and accessibility with maximum space usage. We realise the || :
importance of natural materials, preserving freshness systems and high-quality lightning, and we "' '
help you achieve the full effect and the best final result. |_
. .
| l
5 |
SCALE MODULE
9NV~
IN?rIP CROSS-SELLING IN A MOST
FREQUENT ZONE
""" DIMENSIONS The average share of fruit and
[& The drawings contain dimensions info in vegetables in a shopping cart is

centimetres 10.3% (source GFK)
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Imagine a loaf of bread with a crunchy texture, perfectly visible under carefully chosen lighting in a
closed, transparent space, easily accessible for the display and the customer's reach. Our solution
is all about that while respecting ecological and hygiene standards. This functional configuration

can be executed in modular wooden elements for bread and pastry display.

PASTRY

#BAKERY

® OPTIMAL SPACE FOR BAGUETTE

Modul with ideal shelf spacing for the display of
french baguettes

@ TAILOR-MADE STRUCTURE

Each module consists of minor modular
elements, which allow the personalised design
of shelves structure.

® OPEN SHELF FOR THE SMELL OF THE FRESH

An open display space allows an accessible
overview and choice, as well as the pleasure of
the smell of fresh bread.

® DELAYED DOOR CLOSING

The mechanism allows the gradual
closing of the door open by the
customer after retrieving the bread.

® NATURAL MATERIALS

The materials used in the
construction of modules are fully
natural and safe for food storage. The
shelves are made in the beech tree,
while the door and the shelves are in
tempered glass.
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Our solutions make the purchase of nuts, grains and seeds, cereals and rice smooth and
comfortable. Easy and fast setup or modification with a simple process of maintenance and

hygiene is what makes our solution a choice no.1

PORTION CONTROL

Dispenser capacity 4/6/8 |
Five dispensers module

Width 900 mm
Depth 180 mm
Height 40/48/58 mm

WAIST TRAY

Width 900 mm
Depth 30 mm

Capacity 0.5 1

bl B i
o

-

BULK FOOD BIN

Capacity 8|
Width 170 mm

#BULK FOOD

Portion control units and other bulk
food display accessories are designed
to support functionality and durability.
Created with food-safe materials, they
will enhance the customer experience
in your store, making it a perfect spot for
the purchase of nuts, caramels, spices,
coffee, beans, rice and snacks.
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# WINE SHOP <«

SPECIAL ELEMENTS FOR WINE STORES WINE WALL SECTION

CASSETTE MODULE

Eisiess

Capaciaty 20 standard bottles
Price tags
Adjustable dimensions and patterns

|
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ROMBIC MODULE

Ultimate design

Positioning in space based on your ——
needs ¥ 7 1
Adjustable dimensions and patterns [

GONDOLA WINE RACK I' ‘“““‘i

PIN WALL

Optimal display of wine bottles
Our wine shops create an atmosphere that invigorates all senses and will bring satisfaction

to those with refined tastes and high expectations. We developed modular elements that give
freedom in making the final composition; the materials and patterns we used contribute to the
aesthetics of these spaces, creating a unique shopping experience.
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»NO MISTAKE*

All those devices, cables, hair dryers, irons, vacuum cleaners, small and big electronic devices — all

in order, visible and tidy.
It is possible, with our systems and elements for the display of consumer electronics.

# CONSUMER ELECTRONICS

SPECIAL ELEMENTS FOR CONSUMER ELECTRONICS

When it comes to specialised stores, the display of various products is
challenging. Luckily, we bring special accessories and carriers for all kinds of
merchandise.

IRON HOLDER

HAIRDRYER BRACKET

iy ! oA b
O S S M S M G G S S N S M S S e S SN M S N am am e e

CABINET WITH SAFETY LOCK

WOODEN COVERING
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How can we increase impulse shopping? How can we ensure that the customer sees all the
products in just a few seconds? How can we secure expensive products? These are just some of
the client's questions in the petrol stations industry that we solved and tested. All our references
can certify, together with one candy bar you “accidentally” bought at the gas station, which must
have been from our FAST POS COUNTER.

FAST POS COUNTER

1. NEWSPAPER SHELF
2. BAKERY

3. IMPULSE MODULE
4. TOBACCO SHELF

5. IMPULSE MODULE

The checkout zone

at the gas stations is
where clients stop for

a very short time. FAST
POS counter is the right
solution for impulse items
display in the checkout

SNACK SHELF
1. NATUR COATING

It's been a while since

the gas stations were just
places to buy gas. We will
fit and organise the space
with our modular solutions
to display FMCG or any
other product category.

OIL SHELF

1. SIGNAGE
2. SLIDING DOORS

The trend of buying motor
oils at gas stations is
becoming dominant daily.
Display your products in a
secure, transparent module
created for the exterior.

NEWS SHELF

1. CD SHELF
2. NEWSPAPER SHELF

Complete your offer and
make the rest of your
customers' journey fun.

# GAS STATION

SPECIAL ELEMENTS FOR GAS STATIONS

i JABpr il
(RN NN

COFFEE CORNER

1. SIGNAGE

2. CUPS HOLDER

The rush is preventing us from
enjoying a good cup of coffee.
Provide your customers with the
possibility to buy coffee at the well-
organized, pleasant mini coffee
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# DIY

~NO TOOLS, NO CRIAET

" SPECIAL ELEMENTS FOR DIY STORES

& Shelving systems for DIY stores require multiple accessories for all kinds of
merchandise and tailor-made approach for it’s display.

STORAGE SPACE
TOOLS CARRIERS

anabannalannabaanalannabannnbonanlnnn

Large capacity, more space for display and storage, and optimal visibility of heavy materials such
as ceramics, doors or panel elements are just some of the requirements we have solved with
elements of integrated shelf systems. Over 500,000 m2 (data from 2020) of equipped space

makes us a leader in equipping this type of retail space.

SCREW WARE COUNTER
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Initially, it was not easy to create a universal and modular solution that would display the
merchandise neatly, clearly, easily accessible, and flashy with colours and joy. On the other
hand, it is challenging is to make every item easily accessible for convenient purchase while
emphasising its beauty and functionality. We bring solutions for this type of assortment as well.

# HOME & LIVING <«

SPECIAL ELEMENTS FOR HOME & LIVING STORES

Our goal to create a perfect customer experience in this kind of stores,
inspired us to search for materials and solutions that would make house &
living merchandise display attractive and well organized.

MERCHANDISE MARKING

PLATES HOLDER

DECORATION DISPLAY COUNTER
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LAYOUT i i

CREATE A UNIQUE EXPERIENCE

The retail store layout is a strategic space organisation intending to boost
the shopping experience. Interaction of the customers with displayed
merchandise has a great deal of influence on their shopping habits.

The store layout has two components:

- Store design: Application of strategic planning methods and space organisation, including
disposition and description of furniture, windows, lighting and signage.

« Customer flow model: behaviour pattern and how customers move through the store.
Understanding the customer flow and behavioural patterns of customers interacting with the
merchandise is critical for the management in retail.

These are the two key components to start from when creating a layout and to be considered when
organising a retail space.
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FLOWERS

Control the customer flow with
»slowing down* systems

Your store layout has to be pleasant for customers.
Occasionally, customers must be ,slowed down* on their

displaying on the customer flow pattern. 3x3 desks are
the right choice for special promotions, sales or attractive
decorative displays.

way through the store. In most cases, it is done by attractive

63



64

-——_-I-——" -~

~

/ + Workin ) \
1 Daily 1 I spaceg — Kitchen
I aroom | \ — A%
\ 1 \\ B~ b
—\ —— | |Living's | v
\ \ | room 1\ -
\ N Dining >
| === room \
Ulaz Vi ]
Children's | 2 ™\ Bedroom
aroom ‘Bedroom| /
o \ I /
y ~ ] \ /
Soo N7
Restaurant | =
——  &cafe
£531 Check out

|

o I
and

o |

service ,

m Stationaruy | Appliances

Customer flow

Boy fashon | Girl fashon

e

“%

L

’—_—_.

- IIIIIIII
=~ E\ectromcs

/)
1
.

\

- |
Vegetables 1
— |

1

1

—_
-
g I I I I “ o
FE9 Check out checkout 1 Trolley
BT
Exit / Entry —

\

N0 sy K3

Customer row mmm——————

AN\

FORCED PATH FLOOR PLAN
The principle of the predetermined path has many advantages.

One of the world's most famous retailers, IKEA, applies this
principle perfectly.

LOOP FLOOR PLAN
Recommended for bigger spaces (over 500 m2). Flooring design

can create the path, containing appealing promo offers or similar
messages.

GRID FLOOR PLAN

The most common approach. Customers move fast through the
space, choosing the shortest path to the items they search for.

STRAIGHT LAYOUT

A good solution for the spaces with entrance
and exit at opposite ends.

DIAGONAL FLOOR PLAN

Better shelving systems and merchandise visibility is an
excellent value of this plan.
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ANGULAR FLOOR PLAN

A typical organisation of designer or speciality shops (designers,
artisans, curated or limited collections)

GEOMETRICAL LAYOUT

Often used for trendy displays, especially important for millennials
and gen Z.

FREE FLOW PLAN

A customer has the complete freedom to choose how he will
browse the offer. Investors are fitting this kind of space with great
design and merchandising.

BOUTIQUE LAYOUT

A shop-in-shop concept. The categories are separated and limited by

more extensive displays at the borders.

MIX LAYOUT

Combination of more styles, typical of spaces with multiple offers
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Increase your display
space using a middle
backpannel and up-
right with a perforation
pitch of 25 mm.

*the example of a 210
cm high module

- .
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TUNING

SCAN THE QR AND LEARN HOW TO SAVE SPACE!

The benefits of SYSTEM25 and SYSTEMI10 solutions include
additional space for promotions or smaller warehouse /retail space.

Shelves lighting will highlight the
available products and increase
the turnover by 2%

Cefla is the leader in the innovation and optimisation of

shelving systems. Upgrading the production technology

resulted in a shelf model with a thickness of just 10 min,

with the same weight capacity. As a result, additional ver-

tical compression of the displayed items is possible. The 10 mm

items on the highest shelves are more accessible to the .

customers, and extra shelves for the stock increase in re- SySTem1o SI m Shelf
tail space are possible.

245 mm

WIREPLUS modularity

&
-

RN P R e S S —-. -

T
|
[
I
:

All the complements (price holders, lighting, brackets
etc.) are fully compatible in all forms (system in wire, a
system with filled or Evo backpanel)
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» # PROMOTIONAL SALES ELEMENTS

SHELF PARASITE

A fantastic way to display the
essential items.
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PROMOTIONAL ELEMENTS

Best way to display the most attractive items in
your catalogue on pallet positions.

» # SPECIALISED SHELVING SYSTEMS
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WHY DO WE NEED TO OBSERVE AND LISTEN TO OUR
CLIENT'S CLIENT?

Promotions and sales are solid tools for fostering customer loyalty. From a retailer's perspective,
there's always the question of what is the right measure. If the activities in this segment are intense,
the customers will perceive us as a discount store and buy only the most affordable products.
Otherwise, the market can start avoiding us because of our prices. That's why the researches are a

great way to engage in suitable promotional activities.

And when we set our global strategy, it is essential to display the products in our stores in the best

possible way.

INPUT offers the best solutions for pallet positions, promotional elements and impulse positions that

will support your strategy and operational goals.

We are passionate about studying new trends, habits shifts and market niches. We do that by
collaborating with our clients and observing the needs of their clients. It is a comprehensive

approach enabling us to become a strategic partner for your business goals.

-

SHARE OF PROMOTIONS IN TOTAL TURNOVER
(FMCG FRESH 2021) RU

30%
B REGULAR PRICE
PROMO

CZ

52% ’

AT ap
SK
37%

HU HR RS BG RO

‘ 27% ’ 43% 29% 30% 19%

Source: GFK consumer panel.
Base: FMCG Fresh food 15 2021




#EXPRESS CHECKOUTS
AIE==Ss B ==~ ) —
#BELTED CHECKOUT COUNTERS

- S —

# NON-BELTED CHECKOUT COUNTERS

T do my shopping only in
stores with self-chectout
systems!

ET N f
Checkout is the final stage in the shopping process, and in it, we strive for efficiency, speed and
preciseness — both for a customer and a retailer. In the past, these criteria depended on the efficiency
and speed of the employees at the checkout counters. Today, with the progress of technologies,
advanced solutions are at our disposal, providing a more simple process, eliminating possible mistakes

and increasing speed.

Ilke to
pay in cashl

T wart to be dble to
{ choosel A self-checkout or
a traditional chectout?

Checkout counters can upgrade and optimise the described process. The solutions vary from economic
ones to sophisticated systems capable of checking out without the presence of a man. INPUT offers a
broad spectrum of solutions for checkout areas, including checkout counters as their most important
element, but also numerous accessories increasing impulse sales.



» #BELTED CHECKOUT COUNTERS

FUTURA ELEGANCE EYe=37\

Besides functionality and reliability, the Futura Elegance checkout
counter has exceptional design and aesthetics. The atmosphere in the

area of the checkout counter will be completely different, creating a

unique shopping experience.

Width: : 110
Length: 93/108/133

—— EQUIPMENT:

® STANDARD:

Aluminum bumper, photocell,
curved base, plinth, cable guide

BASIN

BELT

Width: 60
Length: 105/125/155/
185/ 215

CENTRAL ELEMENT

52 cm of space for
a comfortable and
efficient work

""" | DIMENSIONS (cm)
i Total length: 250/400

m ADDITIONAL:

Plexi, POS terminal bracket,
monitor bracket, plexi for change,
foot pedal, trough divider, printer
bracket, scanner protection,
bumper LED lighting, base LED
lighting, LED indicator open-
closed, power supply pole,

number, additional base shelf,
cash drawer, wire basket for bags,
LED plexiglass, sockets, gate
closed, central part with or without
opening, slat next customer,

slat guide, bag hooks, handheld
scanner mount...

74

#BELTED CHECKOUT COUNTERS «

SPACE FOR BRANDING

Plexi protection
branding option

LED INDICATOR

The light changes
colour to red when
the counter is closed

LED LIGHTING

A decorative LED
lighting

O

IN TIP |
Why does the organisation of the working space matter?
By choosing the right accessories, you will organise the cashiers' space and
enhance the merchandise manipulation and checking out of items. Make sure to let

our team know which equipment you will install at the counter, and our solutions will
enhance the speed and efficiency of your work.
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» #BELTED CHECKOUT COUNTERS #BELTED CHECKOUT COUNTERS «

C-MAX EVIZE ‘@3%3#? ALCO EM: %ﬁ%@

A
= e ":“"_':. L=
R s
Belt module, central module and basin are separate elements, all r:‘-i{.-g. e Great design comes with a great price. A vast standard equipment F'f "@ =
optimized for transport. That way we reduce the expences of logistics Rt package is an additional reason for ALCO to be the first choice of OLE S e
and delivery of a larger number of counters. clients.

basin basin
Central
module
A: 110.8/130.8/150.8/170.8/ A: 130/145/160/175/190/
190.8/210.8/230.8 cm ] 205/220 cm
equipment
module B: 70/90/110 cm IT B: 70/85 cm
C:56.8cm equipment C:50 cm
___module |
Belt
module Belt
_____ module
i Dimensions (cm) i Dimensions (cm)
. Total length: 238-398 . Total length: 250-355
—— EQUIPMENT —— EQUIPMENT
® STANDARD : m ADDITIONAL: ® STANDARD : m ADDITIONAL:
Scanner slot, rear base door, Plexi, POS and monitor support, additional shelf in central module, Plexi protection, POS terminal Cover of the central module,
photocell, bag hook, metal-rubber divider in the trough, display central base door, bags shelves, or monitor holder, scanner slot, monitor or POS terminal holder,
bumper, slat guide next buyer holder, plexi printer protection, high  gate closed, slat next customer, shelves for bags, two-colour option, divider in the trough, slat next
cigarette box, cigarette drawers, cash drawers slat guide, photocell, advertisement  customer, gate closed, cash drawer
in the base

76
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» #BELTED CHECKOUT COUNTERS

FUTURA PLUS FMe=z"

Futura Plus checkout models meet the French X-35 and Austrian ON EEI.‘I
for ergonomics standards. That way employees can use less effort, and
their efficiency is increased.

#BELTED CHECKOUT COUNTERS «

FUTURA PROXI EYe=3¥\

A modern line with a regular shape will fit perfectly into any
interior. Diverse accessories will fully upgrade the checkout
process.

Bl
. basin
basin
centralni
module
T A: 85/105/125/155
T A: 105/125/155/185/215 cm equipment : cm
. module .
equu‘)jmlent B: 93/108/133 cm B: 45/60/74 cm
module
— C:52 cm C:52cm
...... Belt .
Belt D: 20/40/70/100/130 cm | DIMENSIONS (cm) module D:17/37/57/87 cm : : DIMENSIONS (cm)
module |> : . i ! Total length: 182-281
E: 20/32/50/55/60/72 cm . Total length: 250-400 E: 40/50/50x1/60/65 cm Otal leng
— EQUIPMENT —— EQUIPMENT

® STANDARD : m ADDITIONAL: ® STANDARD : m ADDITIONAL:

Photo cell, Alu bumper, base Plexi protection, POS terminal holder, pole, LED number, additional base Photo cell, Alu bumper, cable Plexi protection, POS terminal holder, module shelf, cash drawer, wire

module shelf, cable guide, two monitor holder, plexi attachment for modul shelf, cash drawer, wire basket guide, two colours available, central  display holder, plexi attachment for basket for bags, LED kit for plexi

colours option, metal base panel, coins, pedal, divider in the trough, for bags, LED kit for plexi protection, module with or without opening coins, pedal, divider in the trough, protection, sockets, gate closed,

PVC base protection, switch side printer holder, scanner protection, sockets, gate closed, central part printer holder, scanner protection, central module with or without

option LED lighting in the bumper, LED with or without opening, slat next LED bumper lighting, LED opening, slat next customer, guide
advertising in the base module, LED customer, slat guide, hooks for bags, advertisement in the base module, slats, bag hooks, handheld scanner
open-closed indicator, power supply handheld scanner holder LED indicator open-closed, power holder

supply pole, number, additional base
78
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» #BELTED CHECKOUT COUNTERS

CHECK MATE 500 FMry:

Traditional checkout counter with maximum ergonomics for both
employees and customers. The belts are installed in all three checkout
zones, which increases the check-out speed by 30%.

6 SHOPPERS SIMULTANEOUSLY...

In a tandem setup, the checkout process can
be executed for 6 customers at the same
time. Scan the QR code and get more info.

800.000 kg...

...is the weight of the
merchandise and equipment

the checkout zone employee [ DIMENSIONS (cm)

will not have to lift, in a one- )
year period, thanks to the . Total length: 290-630

belted central module.

®:
l IN TIP

DID YOU KNOW...

In the course of one working day, a checkout employee has to move 4-5 tons of merchandise. Also, he/she
makes 40km a week by walking at the workplace. This is no longer a problem with ITAB belted scale in the
working area!

GLOBUS EFMir:

Because of the extreme comfort of the working space and various
accessories, Globus is the first choice in bigger retail formats.

basin
Central
module
Belt
module
Y2
',9:

| IN TIP

HOW TO CHOOSE THE RIGHT CHECKOUT COUNTER DIMENSIONS?

#BELTED CHECKOUT COUNTERS «

A: 3537 cm

B: 1271 cm
C:64.5cm
D:272.2 cm

""" DIMENSIONS (cm)
! Total length: 545-595

- The dimensions of the basin correlates with average receipt amount and number of customers you serve
- A minimal belt length correlates with the dimensions of the basin and the number of customers you serve
- By increasing the length of the belt the perception of waiting is changed and impulse shopping is being stimulated

- Adapt the length and structure the basin to enhance the speed of packing

80
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» # NON-BELTED CHECKOUT COUNTERS # NON-BELTED CHECKOUT COUNTERS <«

B-MAX EMY: =e{(0]\\[0]\Y | [6SN — A\ GREAT START

Non-belted checkout counters are a great choice for clients having When the requirements are not too big and the basic functionalities are
bulky items in their assortment or with not too many items to check out. expected, Economik is a great solution. The dimensions can be adjusted
within the specified range, in increments of 10 cm.

korito
basin IT element
central
module
reception of
the goods A: 40/50/60/70/80/90/
100/110/120/130/140
A:30 cm
B: 60 cm
B:60cm L
belt ' DIMENSIONS (cm) E: 55 cm ; DIMENSIONS (cm)
module C:30cm ! !
: : Length: 120 . Total length: 100-200
Width: 60
—— EQUIPMENT
Which option of the checkout I;Q#I; I
zone is the best for you? ® STANDARD : m ADDITIONAL:

Rubber bumper
If your retail is a place for bigger Scanner slot, cash drawer

purchases, a traditional setup
is a better choice. It is possible
to make a good mix of these
options — we will be happy to
share our knowledge with you.

If you need flexibility and rational
space with the same efficiency,
the compact models of express
checkout counters are a great
solution, which will secure faster
checkout for minor purchases.

L ] EXIT [
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» #EXPRESS CHECKOUTS

FUTURA PROXI POWERED Zqe=3F

You want to optimise your retail spaces and eliminate problems with
congestion related to the number of transactions? Futura Proxi Powered
is the right solution for your business.

84

basin

central
module

belt
module

1. The stainless steel basin is resistant to scratches and hits.
2. The counter can be executed with or without the belt.
3. The aesthetics is enhanced and communication with clients is easier thanks to the alternation of the colour of

the light

RIS
INTIP

“WHY THE EXPRESS CHECKOUT COUNTER IS THE RIGHT CHOICE?*

#EXPRESS CHECKOUTS <«

Sy =] dramd ]
% By FUTURA EXPRESS SINGLE ezt =y
PR A A
ot ke -3 P 'r'."?_"'""‘-i'l::
%E:%ﬁ@;% The ideal solution for smaller retail formats. All additional equipment fits %E:%F}Eij;%

perfectly in the central module so that its size does not interfere with the
speed and efficiency of product checking.

shopping basket
holder

central module

packing module

DIMENSIONS (cm) A:30 < ""! DIMENSIONS (cm)
A: 42,60 cm B: 60 & Length: 120

B: 42,60 cm E: 30 Width: 60
C:60cm

0
l INTIP
“WHY THE EXPRESS CHECKOUT COUNTER IS THE RIGHT CHOICE?*
5. The part behind the cash counter can easily be transformed into a space for impulse sales.

6. The shopping basket holders will add to the commodity in the process of checking out.
7. A perfect fit with queue organisation systems (IQM)

4. Fewer cables on view: rationalised wiring paths.
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» #TAILOR MADE CHECKOUT COUNTERS

(W] 5k B ]
ORPRISHICI W TAILOR MADE ﬁ&;ﬁ’%

. . . . 1-“_;1"'1*“#'-1:;
If you have something special on your mind, and the checkout unit has E;]. ;"Jﬁﬁ"';
.:l-t-!-_d.; v

to be exactly the way you imagined it, we will guide you through the
process and make the ideas come true.

Wiy

y
!

""" DIMENSIONS
¢ Tailor-made for the client

@
IN TIP I
The stages if INPUT process:
1. We start by talking with you and analysing your requests and wishes.
2. We engage the experience and know-how and create projects to help you understand all the functionalities.

3. Your idea is coming true! We will use the best quality materials so you can count on the durability of the product.
4. We got it: we will deliver the product where needed and respect the deadlines.

86

#TAILOR MADE CHECKOUT COUNTERS <«

(S(OIUI\ RS TGNOIZAP] IS 2 W \N'@ 27O @ BOOST THE SALES IN THE CHECKOUT

The purchase is going on until the bill comes out of the printer. [m] ;e ]

Countertop racks fit to the length of the belt and are used for “last E:Fﬁrh,_
minute” shopping. ,T'r-ﬁj“ﬁ;

i o Ed AT
Ofeat

DIMENSIONS (mm)
Duzina: 700/1040/1340

Best practices and industry know how defined which products should
be on the countertop display rack. Take a look at the product mix in the
consumer basket on that position:

Chewing gums Menthol candies Sweets Chocolate bars Other sweets Filled candies

(S
.

Z@:
l IN TIP
Customer behaviour in the checkout zone
The purchase is not finished until the bill comes out.

In the checkout zone, the sales per square meter are 7 times bigger than in the rest of the shop.
Wrigley checkout zone research describes the behaviour of the customers in this zone.
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» #SELF-CHECKOUT COUNTERS

MOVEFLOW T S

A smart organisation, minimalism and economic usage of the space
offer the optimal functionality. The payment validation scale enables
error prevention.

1

-
"L

?]

MINI

X1

""" DIMENSIONS (mm)
& Mini: 795 x 625

X1: 1347 x 625

X2: 1775 x 625

— FEATURES

PAYMENT ERP INTEGRATION COMPACT SECURITY

Integrated card payment. Easy integration with the =~ Complete functionality
existing ERP through a on the surface of only
simple interface. 0.5m2..

Protected against
mistakes and fraud

attempts with weighing

#SELF-CHECKOUT COUNTERS <«

e

\[e AV S ZKeIWA MODULAR

A hybrid model enables flexibility between manual and self checkout.
Fast to reconfigure in response to sudden shifts in customer flow,
MODULAR HYBRID is the right choice if the frequency of customers
varies in the course of the day.

MINI X1 X2

"' DIMENSIONS (mm)
' Mini: 850 x 785

X1: 1405 x 785
X2:1745 x 785

—— FEATURES

PAYMENT OPTIMAL STORAGE ERP INTEGRATION SECURITY

Several shelving
configurations available Easy integration with the A self-learning scale

existing ERP through a against mistakes and
simple interface. (ITAB fraud attempts with

In addition to card
payments, a cash payment
integrated module is

scale measuring 0-15 kg
for purchase validation.

available. SCO-API or SCRP)

weight-scale and
purchase validation.
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» #SELF-CHECKOUT COUNTERS

SCANMATE geFXXle

An advanced 360° barcode scanner system can identify items with
barcodes facing any direction. The integrated smart scale used for
verifying the weight of the identified item and to sell weight-required
items.

"' DIMENSIONS (mm)
! Length: 5450-6850

Height: 1430

Width: 1100
FEATURES
1 CASHIER 6 CONTACT FREE HUNDREDS OF SECURITY
CUSTOMERS KILOGRAMS
Top efficiency: one No physical contact of Save time and energy of  Preserve the health
cashier can serve up to the cashier with means of your crew. of customers and
102 customers per hour.  Payment or merchandise employees by reducing

needed physical contact.

#SELF-CHECKOUT COUNTERS <«

IAVALN IS MOV MODULAR

The majority of self-checkouts today are designed for minor purchases
with 6 items per basket. TwinFlow is a self-checkout belted counter
increasing that limit to an average of 30 items per basket.

"' DIMENSIONS (mm)
& Length: 4200-4700
Height: 1450

Width: 725-1180

FEATURES

2 CLIENTS QUICK AND EASY SMART SCALE SCAN - PAY - PACK
SIMULTANEOUSLY ASSEMBLY

Dual lane solution for a Eeay integraton with the It will automaticly identify  Disposition of equipment

existing ERP. fruits and vegetables. increases throughput
and provides natural and
optimal course of the
checkout.

simultaneous serving of
two customers Increases
throughput and efficiency.
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» #SOLUTIONS

HOW CAN THE NUMBER OF BASKET-TO-BAG UNITS DE-
TERMINE THE CHOICE OF SELF-SERVING CHECKOUT?

The following presentations show the performance of our self-serving checkouts depending on the
number of basket-to-bag units.

Green zone — The technology is adequate for the purpose. Customer acceptance
is excellent and is considered an efficient investment for the volume of
interactions.

Yellow zone - The technology is inadequate for the purpose. The customers have
trouble accepting the solution or the investment is not optimal.

feel the benefits and technology will not increase efficiency.

“From basket to bag” (MoveFlow)*

An optimal solution in case of no more than six items. Speed and
complexity of service increase with the average volume of the purchase

|

1-6 7-10 11-15 15-29 29+
L |

TwinFlow Single Lane & TwinFlow Dual Lane

~ The single lane is insufficient for bigger purchases, while Dual Lane is too
big for minor purchases and an ideal solution for those with an average of
10-30 items per checkout.

-

. Red zone — The usage in this zone is not recommended. The customers will not
-

Single Lane
Dual Lane
Easy Flow
" " Inadequate for smaller purchases, while in all other cases is an ideal
solution.

The presented indicators are the result of the research executed by ITAB for one retail supermarket
in the USA.
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| INTIP I

Scan the QR code and check why 1937 is such
an important year for this product category.

#SHOPPING BASKETS

classic, telescopic, ergonomic

A = e
#SHOPPING TROLLEYS

classic, security, PVC, transport trolleys
ERamer 4 b . &k
#SHOPPING TROLLEY BOXES

) P . - ‘

Shopping baskets and trolleys are the first things the customers touch in the shop - which is why the primary
goal is to provide comfortable shopping. We choose the best suppliers and offer a high-quality assortment of
shopping trolleys and baskets with the best price-quality ratio.

When choosing, it is necessary to pay attention to the capacity, conditions and merchandise type for which the
baskets and trolleys are used. From the point of view of the retail format, the nesting distance between trolleys
and baskets baskets is critical - it reduces the space for their disposal. Another important parameter is anti-theft
protection, which is why the design has to provide the best visibility of the items inside them.

INPUT provides solutions that will satisfy your customers' most specific requests regarding baskets and trolleys.



» # SHOPPING BASKETS

The first and the best choice for quick and easy shopping. A signature
design makes this basket series an indispensable element of every retail
space.

STANDARD TELESCOPE
22| Branding 381 Branding
@ position @ position
BN 670 o )\‘ 30 kg YN 1980 gr)\‘ 30 kg
- O/ ~ °/

# SHOPPING BASKETS «

COLORFLEX

The ergonomic design for smooth moving and more items than a classic
basket. Available colour options for top-notch aesthetics.

STANDARD TELESCOPE

g‘] 26 | Branding @ 43| Branding
position position
BN 800 gr\‘ 30 kg BN 1870 gF\‘ 30 kg
- O/ ~ O/

. | DIMENSIONS (mm) | DIMENSIONS (mm)
& Height: 227 & Height: 550
Length: 430 Length: 475
Width: 295 Width: 350

Height with a telescope: 920

‘ O
| INTIP

Upgrade the basket manipulation and see that your employees can move more
considerable quantities from the checkout and entrance to the shopping space.

.
gt oet
@
"

L ]

""" DIMENSIONS (mm) """ DIMENSIONS (mm)
& Height: 335 & Height: 407.5
Length: 520 Length: 565
Width: 225 Width: 457

Height with a telescope: 920

$UG
"

In the case of shopping with a telescope basket with 34 | capacity,
the average bill is increased by 70%. With 42 | baskets introduction,
an additional 40% bill increase is possible.

96
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» # SHOPPING TROLLEYS

JAN\V/A\\'Bl SECURITY

With the SECURITY shopping trolley series, placing the items under the
basket is impossible, reducing theft risks and better checkout visibility.

ULTIMATE QUALITY

|
|||||.||| g 752401
il \I | M) 200mm
AL , Branding
e n positions

\‘ Up to 240 kg

" DIMENSIONS (mm)
! Height: 1000

Width: 560
Length: 880
75R MINIMAL NESTING CLASSIC OR ESCALATOR
DISTANCE WHEEL

# SHOPPING TROLLEYS <«

(@I WAV3SY (@ ~ADDITIONAL SPACE IN THE LOWER ZONE

The CLASSIC series has additional storage space under the basket. At the
checkout zone, it is necessary to provide maximum visibility of the whole
trolley.

A SLIGHT DIFFERENCE FOR MORE SPACE

- g 602061
) somm

Branding
positions

Up to 206 kg

% &

" DIMENSIONS (mm)
! Height: 1045

Width: 510
Length: 830

$1%,
O

| INTIP I

How can a shopping trolley become a great channel
for BTL marketing?

The variety of optional accessories offers a PVC handle
with a branding space (see left) and a PVC frame or the |
advertisement on the front of the trolley. This is the way # b
to enhance your promotion and increase your sales.
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» # SHOPPING TROLLEYS

PVC ANTI THEFT E&i#

A PVC trolley for everyday shopping is ideal for all market formats. The
handling is simple and comfortable thanks to its ergonomy, shape and
capacity.

100% recyclable
materials

'TA. Super light
'<]X No noise

Vel
k() Easy manipulation

&’\

< ""i DIMENSIONS (mm)

& Height: 1024
Width: 497
Length: 938

When the trolley is only 497 mm
wide, narrow passages in the
stores are not a problem.

Choose the colour of the
basket and upgrade the
customer experience in your
store. —

# SHOPPING TROLLEYS <«

KIDS THE MOST IMPORTANT SHOPPERS

For comfortable shopping with children, a dedicated series is created to
stimulate the young ones and offer convenience for their parents.

MINI 20 KID-CAR 110S

v 100% secure

"} DIMENSIONS (mm)
! Height: 1025

Width: 585
Length: 1480

DIMENSIONS (mm)
. Height: 655

Width: 370

Length: 520

Benefits

- Comfort and security increase customer loyalty

- Stress-free shopping for parents

- A 110 | basket capacity model does not influence the shopping quantity
- Taking care of future shoppers, nurturing their customer experience

Re
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» #TRANSPORT TROLLEYS #TRANSPORT TROLLEYS «

VARIO WTP-3 VARIO 90S

A combined shopping of bulky items and different products is entirely Compared to VARIO WTP — 3, this model makes shopping easier for
manageable with this series solution. you and your children, who can be comfortably and securely seated in a
children's seat.

ULTIMATE ADAPTABILITY NO LIMIT SHOPPING

\1 | ..I-;'-"l HH | .- - ]

Il

prem—

wn
=
L
N4
(72}
<<
(11]
(a]
Z
s <
. wn
I >
1]
-
-
(@)
BASKET CAPACITY: 45 | UPPER BASKET SCALABILITY E
301 -551, loading 40 kg
TOTAL LOADING: 300 kg (O)
™ TOTAL LOADING: k
_ NESTING DISTANCE: 285 mm © o G: 300 kg E
5 NESTING DISTANCE: : 270 mm o
f- “"—.'.:‘_—_:—...__._ﬁ_\_ il o
= o
i I
\_ ! DIMENSIONS (mm)  DIMENSIONS (mm) (7))
! Height: 1050 ! Height: 1000 S
Width: 610 Width: 590 A
Length: 975 Length: 944
Q- Q-
| IN TIP I | IN TIP I
Enabling the separation of small items from bulky ones, A solution with a children's seat has been created for parents
VARIO models are ideal for CASH and CARRY stores. shopping in CASH and CARRY stores.
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» #TRANSPORT TROLLEYS # TRANSPORT TROLLEYS «

CARRY 90 CARRY WP4

When it comes to the purchase of smaller furniture, bulky panel The best solution for shopping in DIY stores. A dedicated design for the
materials etc., CARRY 90 is the ultimate solution. specific requirements of customers who need to separate small items
from bulky products.

FOR THE BULKIEST ITEMS BOTH BULKY AND SMALL

BASKET LOADING: 50 kg
SHELF LOADING: 50 kg
TOTAL LOADING: 300 kg

TOTAL LOADING: 300 kg

NESTING DISTANCE: 250 mm
NESTING DISTANCE: 280 mm

DIMENSIONS (mm)
: Length: 1155

DIMENSIONS (mm)
. Length: 1685
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Width: 640 Width: 830
Height: 1200 Height: 1065
0- 0
l INTIP | | INTIP |
Enable your customers to make their shopping for panel The offer of products in DIY stores is large. Enable your
materials easier, whether the shopper is a professional or a DIY customers to separate screws, colours and small tools from bulky
devotee. items.
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» #SHOPPING TROLLEY BOXES

=U| OB PROTECTION AND AESTETICS

Shopping trolley shelters are a great way to store in the external
surfaces next to the store. Save your selling space and organise it
in the best way possible, keeping the outdoor equipment safe from
atmospheric influences.

AT THE PARKING LOT, THE SAME AS INSIDE

Resistant

Zinc plated +
powder coated

Branding surfaces

DIMENSIONS (mm)
EXTERNAL LENGTH
BOX 3m: 3140

BOX 4m: 4119

BOX 5m: 5100

BOX 6m: 6080

BOX 7m: 7060

980 2600

2400
2500
external dimensions

A
\/

106
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HOPPING TROLLEY BOXES <

For megastores of 5000 m2 surface, a minimum of 80 trolleys is required.
It is a space of cca 30 m2 at the entrance of the store that can be repurposed for promotion or
product display.
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[O{BAV) 38  SMART TROLLEY E:-":?,I.EI

I fagpror
INPUT is introducing the advanced solution for self-checkout to the E"ﬁ ; THE FUTURE WILL NOT QUEUE
market! Smart trolleys are designed to offer maximum security, the first )
priority during pandemics. Using this solution, you will be able to reduce
the number of traditional checkouts and optimise the expenses.

TOUCH SCREEN

- Card payment
- ERP integration
- EAN QR integrated

SHOPPING BAG

Once your purchase is
finished, just take your bag
and see you next time!
Finally, no another round of
packing after payment.

LED INDICATORS

Trolley free
Trolley in use

@ Assistance for payment
authorisation required

WEIGHT SCALE

Verifies the products
sold by weight (fruits
and vegetables). With
the choice of the option,
it adds the measured
products to the bill.

mrsmo

by MAGO
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EQUIPMENT

INPUT.

RETAIL. WAREHOUSE. SOLUTIONS.

DIGITALNA RESENJA

#DIGITAL SIGNAGE
L ——

# CLICK & COLLECT

TN A

#SCALE DIGITAL SHELF

ﬁ‘:\mti Lt | _ A . r.

A digital grocery is a collection of modern solutions providing infrastructure integration between stores and
digital technologies. The goal is a flawless shopping experience on every shopping channel, a necessity
for contemporary customers.

Today, retailers need to use innovative digital technologies to create a close relationship with customers
in the course of shopping, which for the most part, still ends at the physical place, the store. According
to the research, 71% of customers remain loyal to a certain store thanks to efficient service and positive
experience at the checkout.

The shopping habits are evolving, and millennials and younger generations are at our doors, both physical
and digital. For them, full connectivity is a part of everyday life and a common expectation. Take a look at
the solutions connecting the physical and digital worlds in the store.



»# DIGITAL SIGNAGE

SMART FITTINGS™ DIGITAL SIGNAGE

All Digital Signage screens are connected via a Wi-Fi network or LAN
cable. The content is transmitted via the Internet from the central media
player and displayed simultaneously on every screen.

PLUG & PLAY

Smooth connecting to
existing equipment

SMART FITTINGS™

Pl dimld Ll

lﬁ A dynamic display of ‘lﬂ HD video reproduction

promotional messages

and information

12

..5-
il

=75

EASY TO USE

Web browser
app

SMART FITTINGS

Display of dynamic
content (service info,
news, weather forecast...)

5 8]

# DIGITAL SIGNAGE <«

CHOOSE THE DISPLAY

Variety of screen
dimensions 32-85”

¢~ Sale/
5023

%a\g
Ty _\

|

EASY INTEGRATIO!\I

Simple integration
of the displays in

shelving systems‘ud
IQM solutions

-

Wil
MEDIA PLAYER
A powerful media

player connects and
controls all the displays.

13



» # DIGITAL SIGNAGE

CLICK & COLLECT

Online sales turnover between 2017-2021 doubled compared to the
previous period. Delivery cost optimisation is still a capital challenge. We
present you with a certified solution to optimise your operations.

THE RIGHT CHOICE FOR ONLINE SALES

el b

Cliclc Ba

TN

SEPARATED LOCKERS

Your purchase is waiting
in your box whenever you
decide to collect it.

MAKE A GOOD CHOICE

The future generations of
your customers expect the
level and choice of services
in line with their lifestyles.

COOLING LOCKERS

For FMCG

L]
hick & Collecn

Your order is ready
for pick up
DELIVERY

24/7

All you have to do is say
when and where. Wait for
notification and collect your
delivery any time of day

or night. ﬂ iNPL!T-l |

g;g
A
N

Cliclc 8.
ol B

=3

U=t =

CLOSER TO
YOUR CUSTOMERS

Upgrade the user's experience and conquer
attractive locations quickly and with a secure ROI

Residential area
UNIVERZITETSKO NASELJE
+Click&Collect

STORE
+Click&Collect

CENTRAL BUS STATION
+Click&Collect

» # DIGITAL SIGNAGE



» #DIGITAL SHELF 2 #DIGITAL SHELF «

SMART FITTINGS SMART SHELF %#LE'

Smart shelf sensors detect the filling level of the shelf and the quantity Eﬁ'—g{%
of displayed items and send the operational data and notification to the :
staff. At the same time, data is used for a timely renewal of the stock. Its

Plug-n-Play solution only needs electricity and the Internet.

DIGITAL SIGNAGE SMART FITTINGS™

Attractive LED

displays can be used

for promotional messages
or advertisements or
indicate predefined

stock analysis.

STOP OUT OF/S

i R T -
Up to date information for haas
stock renewal ATy

PLUG & PLAY

All that needs to be
done is to connect
the shelf to the
electrical source and
Internet. Connection

gg/\;\f/g@, LAN c?;l DIGITAL SIGNAGE
's possible. = Cheek out the stock

COMPATIBILITY ’% analysis omsthe shelf
! AV
. [ i

The smart system is
compatible with standard
ITAB shelving systems.

NP SMART SOLUTION FOR
“®: _ RETAL
INTIP I Choose the items whose ordering is most time-consuming. Fill
your stock turns on time and take advantage of all the selling
opportunities.

SMART FITTINGSJ""

L Lnftgraft

VEZANA PRODAJA

Make. a suggestion for the
next item"

16
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#AROMA

UL AL

#AUDIO

#COOL SHELF
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SMART FI-I—I-INGSTM Online sales have taken a significant market share; the forecasts are that by the end of 2025, they will
reach 25% in certain countries. On the other hand, a physical store is still where customers' experience is
Intelligence integrated complete — and supported by all senses. In creating a modern store concept, particular attention is given to

implementing elements forming a cosy, pleasant environment.

The science of neuromarketing is researching the role of senses, emotions and customers' behaviour.
INPUT is introducing solutions completing the experience of shopping to the market. Some of the answers
have brought significant results sales-wise.



» #SMART EQUIPMENT #SMART EQUIPMENT <«

AROMA 650 Fﬂfm SMART AUDIO e
o .ﬁ -

AROMA 650 is a small, convenient, reliable air refresher and aroma E[ o % SMART AUDIO element can be mounted on any standard shelving EEE '
streamer. Microparticles it emanates can refresh up to 100 m2, with timer Tk system. MP3 files can be started by a movement sensor, drawing ’
setting and types of scents to program and diffuse. customers' attention to a specific message or offer.

CREATE EMOTIONS WITH SCENTS COMPLETE EXPERIENCE

PROGRAMMING OPTION

=
Diffusion of a variety E
of scents in a certain s
period o
>
(¢
L
-
Q BIG COVERAGE 5
Guarantees a fast | =
scenting for areas up to N
100 m? *
MOVEMENT SENSOR A
In the case of a
customer's approach, a
sound can be activated.
]@2 4%1

|INTP I |INTP
O Is the percentage of the sense of smell's influence on an
O environment's emotional experience and feeling of well-being
in an environment. Senses are decisive for emotions during
shopping.

Scan the code and find out how audio
influences customers' behaviour during
shopping. Advisor: Julian Treasure
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» #SMART EQUIPMENT

COOL SHELF

A portable cooling shelf can be placed in any part of your store. All
it needs is electric supply and the refreshment will be ready for your

customers

FRESHNESS, ALWAYS
AND EVERYWHERE

122
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| INTIP l

Scan the code and find out how to
increase the sale of energy drinks
by 40%.

TAL POSITION...

| !

IMPULSE
SALE...
a

= i
H y
0
= \ A
= i

you want to offer something cool and
refreshing to your customers! Pastry

i ¥ - .
I rigand yoghurt, wine and cheese, a
e R cool beverage at the checkout are
= i some of the options.
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| INTIP I

2700K CRI100 2700K CRI 90 2700K CRI 80 2700K CRI 70

TAKE ALL FEATURES INTO CONSIDERATION WHEN YOU ARE
BUYING LIGHTING ELEMENTS.

The example above demonstrates the influence of CRI on the
display of an item. Quality lighting adapted to a particular space and

merchandise can significantly increase sales and upgrade the space.

LS \ M N
T = 5 @ - .
- '\‘ ¥ 1 - = | Eﬂ
s " = —
| |'r::l '
"Bea 5 rrke 1 A e [
-H:gl Fﬁ_r'q = 1 — - _"l i E 5
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N

\\.
Energetic efficiency has always been a standard parameter when choosing LED lighting. With technology
progress, prices of these solutions became affordable, and the clients noticed differences in how lighted
objects look under a specific lighting system. Also, there was a need to adapt the colour of the light to types
of merchandise and space. For example, it is recommended to use warmer colours to light the fruit, while
daily colours are more suitable for the retail space. The features like the temperature of the light colour
(CCT) and the index of colour reproduction (CRI) determine the quality and participate in decisions about

light sources.

We will share our know-how with you, so you can use these parameters to obtain an ideal lighting setup
for your retail space.




» # TRAC

# TRACKLIGHTS «

TRACKLIGHTS Dl

Tracklights are an efficient, scalable, elegant lighting solution. By %&

installing and directing a certain number of spotlights on the track, you
will obtain the proper lighting for any retail interior.

ULTIMATE DESIGN AND MODERN TECHNOLOGY

Y
Zz
-
I
Y
-l
*:
A

- = —. - =

Track-based spotlights can dissipate the light under different angles. Narrow angles highlight
certain positions or items, while wider angles are used for equilibrated space lighting.

During the space designing process, we aim for a pleasant environment and the proper
lighting of your products.
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» #PENDANTS #PENDANTS <«

DECORATIVE LIGHTING

Create a unique atmosphere using different lighting. Different spaces
require different lighting solutions. Our offer consists of many hanging
lighting items that will make the environment exciting and unique.

CREATIVE SOLUTION

A

E ]
Corona

Globe Maxi

O
4
-
I
O
-
*:
A

HBX

2.3
IN TIP I

Your customers deserve the best user experience. The decorative lighting will make
the space more pleasant and stimulating, which according to market researches can
increase the turnover up to 2%.
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NLIGHTERI

#DOWNLIGHT «

DOWNLIGHTS el

s
You will find a variety of lighting models designed for retail spaces in our =] "
offer. Innovations used for their production qualify them at the premium o
position in regards to energy efficiency, durability and CRI (colour

reproduction index)

SOFISTICATED SOLUTIONS

O
4
-
I
O
-
*:
A

Orion/Slim I &I

0
l IN TIP I

Downlighters are ideal for false ceilings. They are easy to install and de-install at
positions with amstrong or plastered ceilings.
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#LINEAR LIGHTS «

LINEAR LIGHTS

Linear lighting is still the most popular lighting solution there is.
Effectivity and simple assembly combined with the optimal price
make great value for money. We offer solutions ideal for offices and
conference spaces.

PRACTICALITY AND MAXIMUM RESULT
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Grid for funtional ceilling L87 ACS

Place linear lights in your space between shelves, minimum 1.5 m from the top. You can
choose the optics directing light to the entire shelf height and highlight your offer best
way possible.
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EXPERIENCE FOR ALL SENSES

SIMULTANEOUS CONTROL OF LIGHT, SOUND AND MULTIME
CONTENT. WIRELESS.

DIA A unique light sistem of lighting, loudspeakers and wire-

" - , less con_n’ cted multimedia devices, controlled within PIRI envi-
ronment.
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When designing a retail space, it is common to
dedicate 15-25% of the total surface to the local
warehouse. A solid system of easy racks will enable
you to leave more space for sales.

Warehouse organisation is a particular discipline in our industry. INPUT offers solutions for every warehouse
kind and format. Our portfolio contains a comprehensive system of heavy-duty shelving racks for warehouses
and mobile archive systems.

Almost all retail systems have a warehouse of their own. For them, we recommend the ROSS Unizinc
shelving program. We offer the entire portfolio, from the pallet and console racks to platform constructions
for major warehouses, storage areas and logistic centres.

UNIZINC EASY is a light racks system with features and finishing making it a durable, optimal solution for
your local warehouse.
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Write and draw your ideas, make a sketch, and describe us the
project you are working on. Scan the QR code and send us your
drawings and notes — it will be the beginning of our collaboration!
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EQUIPMENT

RETAIL

WAREHOUSE

IDEA

COMING TO LIFE

INPUT DOO

Serbia
Autoput za Novi Sad 150b
11080 Belgrade - Zemun
+381(0)11-31 41 387
info@input.rs ® www.input.rs

Bosnia and Herzegovina
Cara Lazara bb
71350 Sokolac
+387(0)65-690 678
info@input.ba ® www.input.ba



